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CBM{03 ADD/CHANGE FORM

[ Undergraduate Council or [] Graduate/Professional Studies Council
(] New Course I Course Change ] New Course [ ] Course Change
Core Category: NONE Effective Fall 2006 Effective Fall _

1. Department: Communication College:E.I:ASS

RECEIVED 0OCT 2 5 2005

2. Person Submitting Form: Mike Ryan Tclephone: 3-2887 f

3. Course Information on New/Revised course:
» [nstructional Area / Course Number / Long Course Title:

COMM / 3326 / Graphics Applications APP@/ED DE[: 0 7 2005

= [nstructional Area ! Course Number / Short Course Title (30 characters max.)
COMM /3326 / GRAPHICS APPLICATIONS

e SCH:3.00 Level: JR CIP Code: 09.0702.0001 LectHrs:2 LabHrs: 3

4. Justification for adding/changing course: To provide appropriate foundation for course

h

Was the proposedirevised course previously offered as a special topics course? [ ] Yes [X] No
If Yes, please complete:
¢ Instructional Area / Course Number / Long Course Title:

« Content ID: Start Date (yyyy3):

6. Is this course offered for undergraduate credit only? ™ ves [INo

7. Authorized Degree Program(s): Communication : 8&—
» Does this course affect major/minor requirements in the College/Tdepartment? [T yes XINo
« Does this course affect major/minor requirements in other Colleges/Departments? [ ] Yes [ No
o Are special fees attached to this course? [ Yes [ 1 No
» Can the coursc be repeated for credit? %es Ig,No

8. Grade Option; Letter (A, B, C ...) Instruction Type: lecture/laboratory

9. If this form involves a change to an existing course, pleasc obtain the following information from
the course inventory: I[nstructional Area / Course Numiber / Long Course Title
COMM / 3326/ Graphics Applications

20373
» Start Datc (yyyy3): Mﬁ% Content [.D.; 292517

10. Pr)oposed Catalog Description: ZSeo LJQ,’M >
2-3). . . .
3. }Zr: @»)Q Prerequisites: at least a C+ in COMM 2310« Description (30 words max.): Des

A -
11. Dean’s Signalure: ' //)n | f_/ Date: /a-*// .S/c'- 3
AR A

Print/Type Name: John Antel

Appl‘fcation of graphics and type principles in print journalism, advertising, art, and
public relations. o

- Created on 9/19/2005 1:37:00 PM -



