
Preface:  

(1) All bylaw references will be coded Title (if applicable) ##, Article ##, Section ##, Clause ##, 

part (if applicable) ##, as “T##A##S##C##P##.” For example, Article 1, Section 1, Clause 1, 

will be coded as “A1S1C1” for reference;  

(2) Any referenced website links may or may not be active by the time future individuals review 

this write-up.  

Complaint #21-06 

Petitioner(s): Elliot Carter (further referred to as “Elliot”, he/him),  

Representing The Rise Up Party 

Respondent(s): Yazen Hamoudah (further referred to as “Yazen”, he/him),  

Representing The Student Action Party 

Allegations (filed February 19th, 2021 at 7:48PM):  

(1) The Student Action Party violated A4S3C2 of the Election Code: 

“All physical and non-physical campaign materials, including but not limited to: Flyers, 

Social Media, Buttons, T-Shirts, etc., must be originally created, and cannot be reused 

year to year. This does not include party names.” 

(2) The Student Action Party violated A4S3C3 of the Election Code: 

“Parties and individual candidates have a right to their likeness, and any attempt to copy 

a party or individual’s likeness is prohibited. A complaint regarding this clause must 

prove opposition marketing materials are too close to be easily distinguished. This 

includes party names.” 

Defense (filed February 21st, 2021 at 3:46PM):  

“I hope you are safe and warm during these times. Thank you for informing us. I will be replying 

on behalf of Yazen and all Student Action Party members.  

I would first like to clarify that clause 2 does not apply to this situation in any way as clause 2 

states that we may not use material from last year which we have not. All social media posts 

even the ones posted by our members introducing themselves have been created by hand using 

an app called Procreate by the Vice President, Maryam Alghafir and our Bauer senator, Karenina 

Urquieta and we find it offensive that the Rise Up Party would say we are plagiarizing their 

social media posts.  

 

Clause 3 specifically says: 



Parties and individual candidates have a right to their likeness, and any attempt to copy a party or 

individual’s likeness is prohibited. A complaint regarding this clause must prove opposition 

marketing materials are too close to be easily distinguished. This includes party names. 

 

 

The Rise Up Party can not claim that having introduction posts are plagiarism as every party 

needs to introduce its members. This is not a unique thing that one party can monopolize. As for 

the introduction posts themselves, they are very different from that of Rise Up and there is no 

way one could not easily distinguish between the two. Our colors have been consistent with our 

theme which are red, white, pink, and gold. Our name is very different and has been consistent 

from the beginning and even our hashtag is unique as it is an acronym for our platform (Mental 

Health, Accountability, Student Success) #MAS. Furthermore, our hashtag has been put 

everywhere on our social media and even on the SGA website. Finally, I think it is ridiculous 

that the Rise Up Party would try to claim their quote "awareness into action" as plagiarism 

considering that is our party name and has been our platform from the beginning so if anything 

they are plagiarising and trying to capitalize on our platform. To clarify I have attached three 

images one of our introduction posts and two to showcase that of Rise Up. I believe it is evident 

just by looking at them that they are very different.” 

 

- Maryam Alghafir  



 



 

 

Course of Investigation: I examined the Petitioner’s evidence and reached out for a defense 

statement. I analyzed the respondent’s defense statement as well. I went through the Election 

Code and identified if a violation was present. After this I had enough to come to a decision.  

Evidence presented in complaint: 





















 



 

Decision (February 21st, 2021 at 8:10PM): Elliot’s complaint LACKS merit and this IS NOT a 

violation of the Election Code.  

Sanction: N/A 
 

Further Analysis: In regard to A4S3C2, the clause is specific to the original creation of 

campaign materials. After looking into the social media of both parties, I found that, as 

Maryam stated in her defense statement, the materials were made on procreate using the 

publicly available designs and formatting that the application offers to its customers. Due to 

the fact that the placement of a shape on a flyer is not a purely original idea, as well as the 

fact that these items used to make the flyers aren’t owned privately by Rise Up, I do not 

believe this is plagiarizing. The color palette utilized as well as the banner and font utilized by 

Student Action vary widely from that of Rise Up. The use of the banner on the bottom and an 

X between the candidate and the party has been used before and I do not believe it is too 

pressing of a resemblance. The use of the term “awareness into action” is not original to either 

party. This is a very commonly used motto, and either way, was used first in the scope of the 

election by Student Action. I have included below the search results for the in-exclusive 

statement.  

 

 
 

 



In regard to A4S3C3, the clause states that parties have a right to their own “likeness”, and 

that that likeness must be so incredibly close that they are virtually indistinguishable. I believe 

that the platforms though including a few of the same ideas, do not have such inherent 

uniqueness that they are inseparable from the party. The University of Oklahoma also has a 

feminine product drive and focuses on increasing access of menstrual products on campus. 

Our current administration is also doing a menstrual product drive at the moment. The 

University of North Texas has a large focus on increasing internship opportunities and 

programs to all students. In addition to that, The Student Action #MAS platform was already 

published on the website before this complaint. As both parties posted on social media at 

pretty much the same time, it is not relevant nor is it productive to claim that one party 

reserves ownership over a singular idea that has made its way onto many other SGA 

platforms. 

 

Conclusion: I encourage both parties to vouch for positive initiatives that are best for all 

students on campus. It is important to respect fellow candidates and continue to work as two 

separate entities in the election, but do so in a way that prioritizes the benefit of the one 

collective entity of The University of Houston.  

Delivered to the Chief Election Commissioner: February 21st, 2021 at 9:10PM  

 
 
 


