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Generative AI’s Impact on 
Marketing (and SMB’s)



AI is the 
new David 
and Goliath
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Example Battle:
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Course Structure



Our Classes

• Social media marketing
• Organic (or free) social media marketing
• Paid social media marketing

• Search engine marketing
• Search engine optimization (the “free” part)
• Google Search advertising (paid search)



Challenges of Teaching Digital Marketing
• Rapidly changing

• Balancing theory and practice

• Requires tools

• Diverse skill sets
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Our Mission
We aim to provide real-world experience of in-demand skills for our 
students, to give them a skill-set that they can implement immediately, 
and to awaken their sense of self-reliance. 



Pre-Covid Course Structure



Covid and Beyond



Search Engine Marketing - Topics

Paid Search Advertising

1. Campaign Research and Intro to Google Ads
2. Keyword Match Type and Writing Ads
3. Monitoring and Managing Campaigns
4. Campaign Optimization

Culmination - Students run a two-week Google ad campaign for clients 
with a budget of $500-$1,500



Search Engine Marketing - Topics

Search Engine Optimization (SEO)

1. Keyword Research
2. Onsite SEO and Schema Markup
3. Duplicate Content
4. Content Marketing and Internal Linking
5. Outreach and Local SEO
6. Core Web Vitals, Conversions and Analytics

Culmination - In-depth SEO Report for class clients that walks through 
all 6 steps



The Student Experience
What our flipped classroom looks like



Pre-work: Readings and Videos
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Pre-work: Readings and Videos



In-Class: Q&A + Practice



Repetition

Practice a smaller assignment first

Complete the lab

Submit keyword research report for client



Example Assignment

https://docs.google.com/document/d/1UNShomA5caP7Ky1gIATjJsocINjIGolg/edit?usp=sharing&ouid=101547821853132427696&rtpof=true&sd=true
https://docs.google.com/document/d/1UNShomA5caP7Ky1gIATjJsocINjIGolg/edit?usp=sharing&ouid=101547821853132427696&rtpof=true&sd=true














Don’t You Think AI Could Help Here?



Incorporating Generative AI in 
the Classroom



Considerations before adding AI

When to share?

What to share?

What can AI do?

Will students rely on AI?



Opportunities for AI Integration



Considerations - what can AI do?

Skills Learned Enhanced by AI?
Campaign Research Yes

Writing Ads Yes

Monitoring and Managing Campaigns Yes

Campaign Optimization Yes



Considerations - what can AI do?

Skills Learned Enhanced by AI?
Keyword Research Yes

Onsite SEO and Schema Markup Yes

Duplicate Content Identification Yes

Content Marketing Yes

Outreach Yes

Anayltics Yes



Setting Expectations

• ChatGPT is not a person
• Large language models aren’t always right
• Provide incorrect information
• Your work - your responsibility
• Same prompt, different results
• Critical thinking required





source: Aleyda Solis



Sample ChatGPT Assignments

























Student Feedback



• After learning about ChatGPT and prompts from your class, I was able to go 
back to work and put together the most amazing analysis that would have 
taken me hours if I would have done it manually.

• I’m going to start using question 4 (Content Marketing Prompt) onwards for 
work. It definitely will suggest some pretty unique ideas!



• I had given it more info about (my company) before, and it started making 
much better content. It learned from what I told it and started relying on what 
I told it rather than making things up or not knowing why it is doing what is 
requested.

• It's awesome but also needs a lot of help. If I was doing this in real life I 
would give ChatGPT more specific ideas of what I want to cover. OR, I 
would use this as a Step 2… and use it as a springboard for more examples. 
Overall this is AWESOME and can save a lot of time. Great shortcut!



• Totally INSANE! This would definitely need to be spruced up with lots more 
specific keywords so it can rank higher (adding in locations etc) and for it to 
be more “original” — but WOW! I love how it also adds explanations to make 
it easier for the average person to understand. Really awesome! Thank you 
for introducing this to us!!

• If I was doing this as real work, I would start with chatgpt, get good solid 
groups and do manual research adding onto my top groups. This is also 
fantastic for contextual keywords. 



A word of caution

One warning. Now that you have taught students how to utilize ChatGPT, people 
frequently want to use it on assignments. I’m not sure if there’s a way to make it so that 
students only get access to the ChatGPT assignment a few weeks after the subject 
matter is completed (and I know that’s not ideal), but it was fairly apparent that my 
classmates were using ChatGPT on assignments. 



Questions?

wjzahn@bauer.uh.edu

dygavin@bauer.uh.edu
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